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Sta pokrece kupovine potrosaca u razlicitim tipovima
(katkih) lanaca snabdevanja hranom?

Intervjui sa ekspertima-stejkholderima (DE, HU, NL,
CH, ES, EL, EU, Ghent) g

Fokus grupe potrosaca éDE HU, ES, EL) jesen 2019:
ruralna vs. urbanoj 3o

Online anketa za potrosace (DE, HU, ES, EL)-
Novembar 2020: ~500 ucesnika u svakoj zemlji wm

Prethodna istrazivanja g

orizon 2020 The SMARTCHAIN pr ] ct has df nding f om the
uropean Union Funding European Union’s Ho 2020 rch and in tiol
or Research & Innovation programme under grant agreement N 773785




56 SMARTCHAIN

SMART SOLUTIONS IN SHORT FOOD SUPPLY CHAINS

Kako potrosaci kupuju?
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Najvazniji faktori prilikom kupovine hrane

Svezina
Ukus
Celokupan kvalitet

Niske cene : v v, -
Manje vazno u DE, verovatno zato sto je

Pogodnost hrana pristupacnija nego u EL and HU
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Vecina koristi supermarkete, lokalne piljarnice, i markete sa
popustima najmanje jednom nedeljno

“Molim Vas oznacite Sta najbolje odslikava vasu ucestalost kupovinu u svakom kanalu nabavke?"

Supermarket (fizicka radnja) 1% B 14% 83%
Lokalna piljarnica 23% 58%
Discount supermarket 5% 9% 32% 54%
Specializovane radnje 13% 17% 37% 34%
Nedeljni ili regularni market 30% 25%
Pijace 41% 23% 22% 14%
Supermarket (online radnja) 21% 9%
Drugo 6% 6%
Direktna prodaja (onsite) 15% 6%
Radnja organskih prozvoda 47% 30% 18% 6%
Direktna prodaja (mobilni, ...) 13% 5%
Direktna prodaja (online) 69% 19% 9% 4% cee
® Never ® Annually-quarterly Monthly-fortnightly Weekly-daily )H)H\m
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/3% kupuje iz SFSC bar ponekad

“Da li kupujete— bar ponekad- iz SFSCs?” Pijace su

najpopularniji kanal:
Ukupno 73% 27%

EL: 27% < nedeljno

Germany 85% 15%

_ HU: 18% < nedeljno
Spain 67% 33%

Hungary 70% 30% ES: 8% < nedeljno

Greece 70% 30%

DE: 5% < nedeljno

BYes ®NO o0 0

m
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Potrosaci zele da kupe Siroku paletu proizvoda na jednom mestu

[ Supermarket ] [ Pijaca ] [ Piljarnice ]
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Sta kupuju potrosadi iz SFSC?
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Spremnost kupovine proizvoda iz SFSC nasuprot dugih lanaca

more more more This in DE most

Food for special occasion 34% 21% 11% willing to pay
HU least willing,

More processed food 29% 12% 5% especially for

(73.13% vs
Fruit and vegetables

sjuedionted Jo o4

20%)

R 00
Most willing to pay )H,H\m
more for these
e SMARTCHAIN project has received funding from the
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for Research & Innovation | programme under grant agreement No. 773785

Meat/fish and their products
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Generalno pozitivni stavovi o SFSC

Vecina se slaze sa izjavama: “Generalo, volim koncept
SFSCs.”

“Mislim da je SFSCs dobra
stvar.”

“Postojanje SFSC je vazno.”

Stavovo su pozitiviji u DE, manje u HU m
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Razlozi za kupovinu iz SFSC

“Koji su vasi razlozi da kupujete iz SFSCs?” / “Koji bi po Vama bili dobri razlozi da se
kupuje iz SFSCs?”

supports local producers [, - :o
| know where it comes from _ 5.66
More natural - [ :.+7
Better for the environment _ 5.40

Higher quality 5.39

Healthier 5.34
special,uniaue proucts [ 5 %
00
1 2 3 4 5 6 ﬁwm
1=strongly disagree 7=strongly agree
- Horizon 2020 ‘ The SMARTCHAIN project has received funding from the
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Prepreke za kupovinu iz SFSC

“Ako ne kupujem iz SFSC, to je zbog...?”

Expensive - [E— 7
itis hard to get there - | /o1
Not well promoted - | <52
Not readily available | - 49
Limited opening hours [ R, - 42
Limited range of products _ 4.21

Not well labelled 3.96 o

3.70 [ (+)
A

Hygiene rules are not transparent
| want to avoid personal contact

Food produced elsewhere is better .&
1 2 3 5 ([ X X!
1=strongly disagree 7=strongly agree 'H'H‘
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Male farme

- ViSe organske

« Vise prirodne

« Manje potrebe za resursima
(zasto kosta vise?)

« Sporije

 Nizi prinos

(zato kosta vise)

Komunicirati sa potrosacima kako proizvodni proces utice na cenu

European Union Funding European Union’s Horizon 2020 research and innovation .&
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Sta potrosaci zele da znaju?

* Proizvodni proces vase hrane: moze biti putem posete
farmi/video postavljen na website/Facebook

« Koje su prednosti vasih proizvoda — na pr. zdrav, ekoloski,
podrzava lokalnu zajednicu

« Ako prodajete putem kratkog i dugog lanaca, potrosaci bi voleli
da znaju koji procenat od profita dolazi od direktne prodaje a koji
kroz dugi lanac

« |zgradnja medusobnog odnosa je vazna za mnoge — na pr.

zajednica online H
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Koji potrosaci kupuju SFSC
roizvode?
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Vrednosti & uticaji

U odnosu na one koji ne kupuju iz SFSC, korisnici SFSC proizvoda:
« Vise brinu i svom zdravlju (i svojim ukucanika),

« VisSe zabrinuti o etickim pitanjima kada kupuju

« I brinu za zZivotnu sredinu

Kada kupuju lokalu hranu, sledece se smatra bitnim:
- Uticaj njihovih vrsnjaka/partnera u odnosu na pitanje lokalne hrane

« Izvodljivost kupovine lokalne hrane u smislu vremena, novca i
dostupnosti 0o

fm
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Porodice srednje klase sa malom decom
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Stariji (penzioneri)

ASPERGES
DU VALAIS @
e
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Saznaijte o vasim potrosacima koriste¢i Google Analytics

“Mislio sam da su moji potrosaci stariji, imucniji ljudi, dok nisam
upotrebio Google Analytics i otkrio da su oni mladi muskarci.”

- Holandski proizvodac travom-hranjene govedine

Google Analytics daje alate pomocu kojih mozete proaci inforamcije
o ljudima koji posecuju vas website:

Sta ljudi rade kada posete vas$ saijt, koliko dugo se zadrzavaju, koje
stranice posecuju

- Godine, pol, interesovanja, uredaju, lokacija

- Kako su dosli do vaseg sajta

The SMARTCHAIN project has received funding from the
ion Funding European Union’s Horizon 2020 research and innovation
nnovation programme under grant agreement No. 773785
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COVID-19

Veca svest o SFSC zbog COVID-19, posebno u ES

Vecina se slaze da SFSCs pomazu njihovoj zemlji da se bolje
pripremi za COVID krizu (slabije u HU, jace u ES)

Blago povecanje namere da se kupuju iz SFSC zbog COVID-19
(pogotovo ES)

JacCe povecanje manere da se podrze lokalni proizvodaci zbog
COVID-19 (slabije u HU, jace u ES)

ﬂ. |.| i
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Zakljucak

Svezina, ukus, kvalitet, niska cena i
pogondnost se vrednuju

Najcesci SFSCprozvodi koje se kupuju su
povrce, voce, jaja, med, hleb

Potrosaci su spreni da plate viSe za voce i
povrée. meso/ribu i njihove proizvode, jaja
PotroSaci kupuju iz SFSC da podrze lokalne
proizvodace, da znaju poreklo hrane jer
smatraju da je hrana prirodnija, bolja za
Zivotnu sredinu i kvalitetnija

Nemogucnost kupovine na jednom mestu i

cena su glavne prepreke za kupovinu SFSC
proizvoda.

4,

Horizon 2020
European Union Funding
for Research & Innovation

Nemoguénost kupovine na jednom mestu
moze se prevaziCi ukoliko se omoguci veci
opseg SFSC proizvoda na jednom mestu
Koristnici SFSC proizovoda viSe vode racina
o0 zdravljum etickim pitanjim i zivotnoj
sredini

Odluka da se kupuje lokalna hrana je pod
uticajem misljena vrSnjaka/partnera o
lokalnom hrani, i izvodljivosti kupovine
hrane u smislu vremena, novca i dostupnosti

Potrebno je opravdati cenu hrane kod

potroSaca objasnjavajuci im proizvodne
procese i benefite za potrosace, zivotnu
sredinu i proizvodaca/lokalnu zajednicu

The SMARTCHAIN project has received funding from the
European Union’s Horizon 2020 research and innovation
programme under grant agreement No. 773785
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Partneri

UNIVERSITY
OF CRETE U Agroscope

ozZLiy
tecnalia
Campden BRI Q

food and drink innovation

Daar neem _f:' kennis van!

/Z2\ UNIVERSITY OF
ity HOHENHEIM

NI

n 2020 The SMARTCHAIN project has received funding from the
European Union Funding European Union’s Horizon 2020 research and innovation
for Research & Innovation programme under grant agreement No. 773785



https://www.google.com/imgres?imgurl=https://www.uni-hohenheim.de/typo3conf/ext/uni_layout/Resources/Public/Images/logo-uni-hohenheim-en-1200-630.png&imgrefurl=https://www.uni-hohenheim.de/en/english&docid=i135KrBOKnXpTM&tbnid=PuE_807h3wmR-M:&vet=10ahUKEwi0iJjs7LviAhXNyKQKHeq1CbQQMwhFKAIwAg..i&w=1200&h=630&bih=886&biw=2560&q=university%20of%20hohenheim&ved=0ahUKEwi0iJjs7LviAhXNyKQKHeq1CbQQMwhFKAIwAg&iact=mrc&uact=8
https://www.google.com/imgres?imgurl=https://www.eduopinions.com/wp-content/uploads/2017/07/logo-1-1.png&imgrefurl=https://www.eduopinions.com/universities/universities-in-greece/university-of-crete-uoc/&docid=Ui4w-XoSOgYjwM&tbnid=kMjsRXVZfkB2lM:&vet=10ahUKEwjo0q6v7bviAhXO0aQKHRqNARIQMwhLKAUwBQ..i&w=350&h=250&bih=886&biw=2560&q=University%20of%20Crete&ved=0ahUKEwjo0q6v7bviAhXO0aQKHRqNARIQMwhLKAUwBQ&iact=mrc&uact=8
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https://www.google.com/imgres?imgurl=http://www.shortfoodchain.eu/imgpub/965080/600/600/CBHU3_copia.png&imgrefurl=http://www.shortfoodchain.eu/the-project/partner/campden-bri-hungary.kl&docid=TYRElfdEZceakM&tbnid=neXZQvMgDhS4kM:&vet=10ahUKEwiUl97x7bviAhXF-qQKHSyXCI4QMwg3KAAwAA..i&w=500&h=156&bih=886&biw=2560&q=Campden%20BRI%20Hungary%20Ltd&ved=0ahUKEwiUl97x7bviAhXF-qQKHSyXCI4QMwg3KAAwAA&iact=mrc&uact=8
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